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Questions
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Did InstaPoll evaluations matter more than later evaluations?

Did U&P voters re-evaluate their impressions of the debate 
over time?

What is the impact of evaluations on vote share?
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Probability-based ABS recruitment
Recruitment takes place throughout the year
Representative of U.S. adults

Includes:
Adults with no Internet access (24% of adults)

• KP provides laptop and free ISP
Cell phone only (30% of adults)
Spanish-language
Extensive profile data maintained on each member 

• demographics, attitudes, behaviors, health, media usage, etc.

Samples from the panel are assigned to projects
• e-mail invitations and a link to the online survey questionnaire

50,000+ members 
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Methods

Screened KnowledgePanel prior to debates for registered voters that were:
Undecided and persuadable voters
Intention to view debate
Agreement to participate in a follow-up survey immediately after the debate

Debate Yields
Debate 1: 673 respondents (58%)
Debate 2: 631 respondents (62%)
Debate 3: 653 respondents (58%)

Respondents were asked about their debate impressions and overall impressions of 
candidates.

Follow-up Survey (November 4-6)
Re-asked impressions of debates and candidates
Asked political knowledge and media use questions
Asked vote intent/vote
Augmented by also surveying those that did not qualify for the Post Debate Insta-Polls.
83% cooperation rate from Insta-Poll respondents and 61% cooperation rate from the augments.
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Questions
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Did U&P voters re-evaluate their impressions of the debate 
over time?
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Re-Evaluating Winners and Losers
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Re-Evaluating Winners and Losers
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Re-Evaluating Winners and Losers
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Barack Obama Mitt Romney Tie

Barack Obama 25% 2% 7%

Mitt Romney 48% 95% 66%

Tie 28% 2% 26%

Post Debate 1  InstaPoll

E
le

ct
io

n 
D

ay
 S

ur
ve

y—
D

eb
at

e 
1



© GfK 2012 | Title of presentation | DD. Month 2012 12

Who Re-Evaluates?
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Questions
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Did InstaPoll evaluations matter more than later evaluations?
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Were InstaPoll evaluations more predictive 
than Election Day Poll evaluations?
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InstaPoll Election Day Poll Chi-Square

Romney 16% 32% 13.19***

Tie 36% 29% 0.53(ns)
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Questions
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What is the impact of evaluations on vote share?
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Impact of Evaluation on Vote Share
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