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Decision making in the 2012 Elections 

• Validating Likely Voter Measures in 2012 Pre-
Election Polling 

• The Impact of  the Presidential Debates on 
Undecided and Persuadable Voters 

• The RAND Continuous 2012 Presidential Election 
Poll 

• The Influence of  Social Desirability  in the Rise of  
Political Independents 



Validating Likely Voter Measures in 2012 Pre-
Election Polling 
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The Impact of  the Presidential Debates on 
Undecided and Persuadable Voters 

Curtiss Cobb, GfK Knowledge Networks 
Charles DiSogra, Abt SRBI 
Jordon Peugh, GfK Knowledge Networks 
Sarah Dutton, CBS 
Anthony Salvanto, CBS 
Kathleen Connolley, GfK Knowledge Networks 
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The RAND Continuous 2012  
Presidential Election Poll 

Tania L. Gutsche, RAND Corporation 
Arie Kapteyn, RAND Corporation 
Erik Meijer, RAND Corporation 
Bas Weerman, RAND Corporation 



• Internet panel (RAND American Life Panel) 
• Probabilistic questions 
• Weighted on 2008 voting 
• 3600 people in final panel 
• Weighted daily and was poststratified 
• WHY probabilistic questions? 

– No likely voter model 
– No undecideds 
– Can detect small shifts in preferences 
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Samara Klar, Northwestern University 
Yanna Krupnikov, Northwestern University 
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 Notes on the use of  these slides 

Disclaimer: 
Any misinterpretations are my own. 
 
Several slides are taken directly from author 
presentations with permission. Please contact the 
authors if  you have additional questions about 
their work. 
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