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Survey research and web surveys

* The basic elements of good survey methodology were
defined in the first half of the 20" century
(Groves et al, 2009, p. 7)

* Web surveys and web survey methodology
really took off around 1999-2000






Going back to 2000

November 8,
1999.

U.S.
President Bill
Clinton
participated
in the first
ever
presidential
webcast
produced by
Excite@Hom
e Network

"Town hall with Clinton pic" by Margaretschrader - Own work. Licensed under CC BY-SA 3.0 via Wikimedia Commons



41% in 2000



What did we know about web surveys in
2000-20027

» 4 books discussing some features of web surveys
* Few papers on the subject

» 16 survey software platforms
(reviewed by Tim Macer in Research magazine in 2000)
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Why a new book on web surveys?

“Surveys can be an effective way to gather information
from a large sample in a relatively short period of time.
The problem is that a valid and reliable survey can be
very difficult to design yet surveys are perceived as
very easy to create

It is just a bunch of questions, right?”
(Baxter, Courage & Caine, 2015, p. 266)




What this book Is about

* Evidence based manual guiding the reader through the

past 15 years of research in web survey methodology:
« 700+ references
e Written in an academic yet very practical style

e [t is a survey methodology handbook focused on one

mode: web survey



Book organization

» Sequence of steps in the data collection process:

 Pre-fielding
e Fielding
 Post-fielding

* Specific topics:

* Online panels
* Mobile optimized surveys and survey apps
* Web survey software
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“When it comes to questionnaire administration on a
Web platform, a myriad of technical limitations and
advantages come into play

The scientific goal of obtaining objective, accurate, and
even thoughtful responses depends on the designer’s
ability to minimize bias, confusion, boredom, fatigue, and

distraction”

Charles DiSogra, Chief Statistician, Knowledge Networks, Dec.
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A chapter precursor

Web Questionnaire Design
Best Practices Manual Version 1.0

Mario Callegaro
Yelena Kruse
Thomas Subias

Knowledge Networks, Menlo Park, CA

December 2007
Comments appreciated

pp. 61
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Chapter 2:
Pre-fielding

* Mode elaboration

« Sampling

e Questionnaire preparation
 Technical preparations

e Non-response strategy

» General management



Chapter 3:
Fielding

e Recruiting
 Measurement
* Processing and monitoring



Chapter 4.
Post-fielding

e Data preparation
 Preliminary results

« Data exporting and documentation



Chapter 6:
Broader context of web survey

* Broader methodological context
* Web surveys within the project management framework

* The web survey profession
* Web survey bibliography






Book info and statistics

e Series: Research Methods for Social Scientists
e Pages: 344 including

» 3 pages of acronyms
« 8 pages of author index
» 5 pages of subject index

e 712 citations
* Average number of citations per page: 3
« Companion website on http://websm.org
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